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ABSTRACT

This research paper tries to understand the perception of the people towards insurance. Insurance is one of the
important saving or needs for every people during their life. Insurance is the transfer of risk by an individual, organization
etc. Insurance is the one type of safest investment for the people. The various elements involved in the insurance policy
such as; Price, Terms of payments, quality etc. According to the study company image isto be the highly important criteria
which we consider before taking up a life insurance. Bank Deposits is the most preferred investment alternative which is
available to people followed by alternatives such as insurance, Real states, gold and silver, mutual etc. This study helpsthe
company to make the marketing strategy.

KEYWORDS: Marketing Strategy, Consumer Preference, Insurance, Risk, Investment Alternatives

Impact Factor(JCC): 2.9867 - This article can be denloaded from www.impactjournals.us




